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OcHOBHBIC IKOHOMHICCKHE YCIOBHA
P dekTHBHOrO QyHKNHOHHEPOBAHUA
mapkeTunra B cucreme AlIK Pecnmyonmxn
beaapycnh

B cratse paccMOTPEHB! OCHOBHBIC 3KOHOMHYCCKHC yCTOBHA
MPorriBnoro YYEKUHONHDORAIME MAPKCTHITA 8 CHCTCME ar-
PorIpoMsLLLTeHHOrO KoMmiLTexca (ATTK) PecrryGrstar Benapyes: 63-
HOBPCMEHTIOE PA3BHTHE TCOPHH H TPAKTHKH MAPKETHHTS, HCTOTh-
30BalHe MAPKETHHT 8 BO BOCX arPapHRIX Chepax, NPHMEHEHHE Ha
APAKTHKE BOEIO KOMILIEKCA MaDKETHHT A # Apyrae. JIpoasaimin-
POBAHA FKOHOMHYCCKAR CPCAA PAIBHTHA MADKCTHHTOBON eI TG~
HOCTH 8 arpapHov cpepe. BrigBACHE! OCHOBIBIE ITPHEHHET CHIDKE-
HHA TPOR3BOICTBA H (DAKTOPSEL, CTOCOOCTRYIOWHE 3PeK THaHO-
MY QYRKIEOHHPOBAHHIO XOIRHCTS.

Pecnybnuke bemapycs, HecMOTpA Ha 3aMeTHbIe

CIBUTH K Ty41leMY, BCE ELIE HE CHOPMUPOBAHA ANeK-

BATHAA IKOHOMUHYECKAS CPEla 1A PA3BUTHA MADKETHHI O-
BOH AEATENILHOCTH B chepe ATPOIPOMBILILICHHONO KOMIICK-
ca (ATTK). llpoBenesnble UccnenOBaHKHA NMOKA3ANM, YTO CY-
HECTBYIOINAR 3KOHOMHYECKAsa CUTYalHA JAIeKa OT COBep-
LIEHCTBA U HE NO3BONAET GOMBLIMHCTBY arponpeAnpHATHH
AMPHMERATS BECH KOMIUIEKC MapkeTuura. 2550 cenbckoxo-
3ALCTBEHHEIX IPEAMPHATHI MO MPOUBOACTRY CEIBCKOXO-
3AlicTBenHON npoaykunH, 3000 depmepckix xozaiicts, 500
npeanpusThit no nepepaboTie npoayxuny, 5000 npeanpu-
ATHI (10 XPAHEHWIO, TOPFOBIE H CEPBHCHOMY 0OCIYRKBa-
Hu1o orpacack AITK Pecniybmku benapyck B pastoii Mepe

In the article it has been considered basic economic ferms of
effective functioning of marketing in the system of Agro-Industrial
Complex (AIC) in the Republic of Belarus: simuitancous
development of theory and practice of marketing, use of marketing
in all the agrarian spheres, practical application of all marketing
complex and so on, It has been anafvzed an economic miedium of
the development of marketing activity in the agrarian sphere. It has
been listed basic reasons of reduction of production and factors
which promaote effective functioning of farms.

VCHONBIYIOT AEMEHTH] aTpOMapKeTHHTA (puc.1).

AHAIM3 NOKa3RIBAET, 4TO Meree THOKUMM u enabo anartr-
TUPOBAHHLIMH K PASBUBAIOLLMMER PhIHOYHBIM OTHOIIEHHAM
OKAZLIBAIOTCH KOJIXO3E! # COBX03bL. ECTH OTHENLHEIE 31IeMeH-
Thi # DNOKW MAPKETHHT A MCMONL3YIOT 76,8 1 23,2% xo3aiicTs,
TO BCKO CUCTEMY FOKA HMKTO HE HCMONL3YeT. 3TO B NEPBYIO
oyepenb CBAZAHO € UX BHYTPEHHHMH NPODACMAMH, TAKKMIK
KaK: Hi3Kad 3 PeK THBHOCTL POM3BOICTBA, BOICACTBIHE BoI-
COKOH CCOBCTOMMOCTY NPOOYKUMM K IMCIIAPHTETA LIEH; R13-
KOE KauecTBO [(EpOJIyKI{AH B OTHOWEHHH TOBAPHOIO BHIA H
YTIAKOBKH; HH3KAs CTeNeHb RepepabOTKH NPOAYKLHH, HH3-
Kaf 3G (eKTHBHOCTD PEATH3ALMOHHOH cepbl CAMUX CEllbC-
KOXO3SEHCTBEHHBLIX TPSINPUATHI, BuITekaroLan i3 ee craboi
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